
As both a consumer and a busi- 
 nessman providing a service, I 

asked myself what kind of experience 
am I looking for in both roles? I decided 
to compile a list for both categories.

As a consumer seeking goods and 
services, I want the following:

1. Friendly, personable interactions
2. Competence
3. Honesty
4. Competitive pricing
5. Accommodation/flexibility
6. Timeliness
As a service provider what I want 

from the customer is the following:
1. Friendly, personable interactions
2. Honesty
3. Respect for my skills and abilities
4.  Competitive compensation 

commensurate with my skills 
and abilities

5. Accommodation/flexibility
6. Timeliness
You will note that in both categories 

friendly, personable interactions is at the 
top of the list. How we relate to people 
sets the stage. If the stage is set properly 
at the outset, it’s much easier for the 
other aspects to have an opportunity 
to come together. Most of us have had 
the occasion to interact with someone 
either providing or seeking goods and/
n See From the President, page 7

n See The Junket Celebrates 40 Years, page 6

November 2019

By Chris Treadway

You might think Bruno and Cindy Frisch, now both in their late eighties, might 
want to take a step back after operating a delicatessen for the past 40 years. But 

the couple are quite comfortable at their second home on the south side of El Cerrito 
Plaza, where they opened The Junket in 1979.

In fact, they’re now in the process of renewing their lease for another five 
years.

“It’s a very long time, but it also passed very quickly,” said Cindy Frisch.
The Junket opened on November 3, 1979, attracting more than 700 customers 

that first day and maintaining a loyal following ever since, even during the Plaza’s 
renovation from 2000-02.

“When the center was remodeled 
this doorway was covered with a blue 
tarp,” Frisch said. “We’ve always had a 
very good clientele. People would come 
under the tarp and come in.”

The attraction is the family atmo-
sphere and the somewhat unique 
offerings at the deli, which specializes 
in German and British food, including 
imported specialty items, and beer and 
wine.

The Junket stands out even more in 
an era of remote ownership and stan-
dardized stores at shopping centers, 
with little touches such as travel posters 
from the featured nations and wooden 
napkin holders handmade by Bruno 
Frisch on the tables, along with sea-
sonal items like beer mugs on sale for 
Oktoberfest.

Welcome
NEW MEMBERS

Quad Republic 
Skate Company

9925 San Pablo Ave., El Cerrito 
415-960-QUAD 

quadrepublicskateco.com

East Bay Judo Institute
11165 San Pablo Ave., El Cerrito 

510-237-0607 
ebji.org

The Junket Celebrates 40 Years
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Sorry for the delay. After nearly 
12 years of producing this sheet in 

a timely manner, this issue, myself spe-
cifically, hit a snag. Yours truly had a 
very unexpected medical operation and 
spent a week in a hospital bed. Better 
late than never, right? Onward!

N
Rest in peace. Nash Aziz, owner 
of Armadillo Pizza and one of the 
hardest working small business operators 
in El Cerrito, passed away October 3rd. 
He was 63. Nash had a well deserved 
repu tation for making exceptionally 
good pizzas. The store, at 10180 San 
Pablo Ave., reopened on October 23rd 
with Nash’s daughter, Ashley, becoming 
the pizza maker. While future plans are 
undetermined at this time, there are 
still bills to pay. To enjoy a great pie, call 
Armadillo Pizza at 510-528-7777. Menu: 
armadillopizza.com. Support this family 
business by eating a pizza today.

N
Bigger. Early last month an expanded 
Yaoya-San Japanese grocery store 
opened at the Moeser and San Pablo 
Center. The popular store is now twice 
the size, achieved by knocking down a 
wall that once separated two businesses.

N
Holiday light update. Later this month 
look for some festive holiday lighting 
along the east side of San Pablo Avenue 
between Fairmount and Central. This 
will brighten up the theater block a bit 
and can always enhance business.

This brilliant idea began with council 
member Paul Fadelli who recalled the 
days when El Cerrito Plaza was decked 
out with holiday lights. Paul pitched the 
idea to the Chamber and we signed on 
immediately. Then Yvetteh Ortiz, the 
city’s public works director, surveyed 
the trees and infrastructure on the block 
and her consultants have now installed 
lights on the street trees.

Electrical connections are com-
plete, using power from various busi-
nesses along the block.  Next month I’ll 
acknowledge the specific merchants 
who helped. Kudos to Paul Fadelli and 

the city administration for supporting 
this. Your  Chamber of Commerce com-
mitted to kicking in some bucks to pay 
for the power. Happy holidays.

Regency Centers, has been repainting 
their own buildings at El Cerrito Plaza 
and sprucing up the property. The latest 
word is that Regency will be lighting up 
the Plaza for the holiday season. 

N
Milestones x2. We have a nice story 
this month about The Junket at El 
Cerrito Plaza celebrating 40 years in 
business. As if that’s not enough, Fat-
apple’s is celebrating their golden anni-
versary. Congratulations to both firms!

N
Vector Control. I heard an interesting 
presentation recently from Contra 
Costa County Vector Control. They’ve 
been around since 1927 and have a 
mission to control mosquitoes, rats and 
mice, skunks, yellowjackets, and ticks. 
Their services are free (your taxes at 
work) and serve both businesses and 
residents.

Get free mosquitofish to get rid of 
those little blood suckers quickly. I’m 
putting a note in the suggestion box to 
get a representative to speak at a future 
Chamber lunch. A very worthwhile 
service.

Owner Stephani Mainey accepts a Chamber membership plaque from manager Lisa Martinengo. The 
store, which sells roller skates, is located at 9925 San Pablo Avenue in El Cerrito, near Carlson 
Boulevard.

Quad Republic Skate Company

AnnuAl HOlIDAY 
lunCHEOn & FunDRAISER

Wed., December 18 z noon
Los Moles Beer Garden
6120 Potrero Ave., El Cerrito 

$44
FAJITA BAR with Beef, Chicken, Veggies,  

and all the fixins’
Black Beans, Green Rice

Salad with Mango Dressing
Flan

Agua Fresca and non alcoholic drinks
TICKETS: www.elcerritochamber.org

Everybody Welcome!
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Guest column By Chris Micheli
Chris Micheli is a Principal with the Sacramento  

governmental relations firm of Aprea & Micheli, Inc.
From Fox & Hounds Daily, October 25, 2019  

(Used with permission, www.foxandhoundsdaily.com)

Some have questioned the business community advocating 
a “support, if amended” position on AB 5 (Gonzalez), 

the bill that seeks to codify last year’s 
California Supreme Court ruling in 
Dynamex Operations West v. Superior 
Court of Los Angeles regarding worker 
classification and impose the “ABC 
Test.”

The Supreme Court and subsequent 
appellate court decisions have ruled up to this point that the 
Dynamex decision applies only to the IWC’s Wage Orders 
governing meal breaks and rest periods, overtime, etc. AB 5 
would expand the reach of the court’s decision.

However, for practical purposes, the California Supreme 
Court is unlikely to make a different determination than it 
did in Dynamex if other Labor Code claims (e.g., employee 
expense reimbursement) or a UI claim were brought forth 
and the business claimed that the “ABC Test” did not apply. 
Hence, while AB 5 does expand the scope of the court’s 
decision, it is probably just a matter of time before those 
expansions occur judicially.

In addition, AB 5 would apply to all industries even though 
the Dynamex decision only interpreted one of 17 Wage 
Orders (Wage Order #9, Transportation Industry). However, 
all of the IWC Wage Orders have the same language that was 
interpreted by the Supreme Court in Dynamex, so there is 
no reason to believe the Court would rule differently if cases 
were brought under the other Wage Orders.

AB 5 represents a tension between achieving some success 
(i.e., limiting the reach of the court decision) or possibly no 
success. Without a statute, the Dynamex decision is the “law of 
the land” in California. Hence, if there are to be any changes 
to the ABC Test, or if any industry or profession wants to be 
excluded from the ABC Test, it needs a statute to do so.

Other bills were introduced earlier this year to codify the 
previous test used for determining independent contractor 
status (the Borello case) or invoke the federal test, but those 
measures were unsuccessful. As such, the business community 
was left with AB 5.

There are essentially three issues that should have been 
addressed in AB 5: the ABC Test itself; the industries 

exempted (many professions received 
an exemption, while numerous ones did 
not); and, the effective date whether the 
law is prospective or retroactive (only 
addressed for those exempted from the 
ABC Test).

Unfortunately, AB 5 did not modify 
the ABC Test itself. The Dynamex decision’s application of the 
ABC Test is among the strictest of the states because it does 
not provide any flexi bility. For example, other states allow two 
of the three prongs to be met; or they are less limiting in the 
B Prong dealing with workers in the “usual course of business” 
of the hiring entity.

The second issue concerns the “exemptions.” More than 
thirty occupations have been provided exemptions. However, 
there are dozens of professions that are licensed and regu-
lated pursuant to the Business & Professions Code, for 
example, that are not included in AB 5. Moreover, there 
should be several generalized exemptions, such as a business-
to-business agreement or workers who meet temporary 
staffing demands.

Finally, but certainly one of the most critical issues, is the 
effective date of the ABC Test. As a matter of public policy and 
fundamental fairness, it should be made prospective. While 
the Supreme Court’s decision was silent on the issue, changing 
the law really should ensure this new test is not applied retro-
actively. The only way to do so is with a statute.

In the end, while some of these core issues were only par-
tially addressed, passing AB 5 was basically the only “game 
in town.” Hopefully, during the upcoming 2020 legislative 
session, there will be changes made to the ABC Test itself and 
additional exemptions added to the law.

The Political and Policy Tensions of AB 5

The views expressed here are the author’s and do not necessarily represent those of the Chamber board. Email: l.martinengo@elcerritochamber.org; cell: 510-778-5883.

Bring Your Smile and Make the Cut!

Grand Opening & 
Ribbon Cutting

Wednesday, Nov. 6th x 3-5 p.m.
3 Refreshments 
3 Prizes 
3 Tours 
3 The Big Scissors

11430 San Pablo Ave. (at Blake) 
El Cerrito x Phone: 844-400-7645

NOTE 
NEW
DATE

$15.37/hr. Minimum
Effective January 1, 2020, the 

minimum wage for all workers 
within the city of El Cerrito will be 
$15.37 per hour. This is an increase 
from the current $15.00 hourly rate.

Employers are required to post the 
official El Cerrito Wage Bulletin at work 
sites. That document is available from 
the City of El Cerrito or the Chamber 
of Commerce. 

For more information, contact the 
City of El Cerrito at (510) 215-4318 or 
email wages@ci.el-cerrito.ca.us. or call 
the Chamber office.
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Byline MEMBER PROFILE

By Lisa Martinengo

The ownership team of Ayuda (Spanish for help) 
Financial Services consists of Iris Miranda and Jaime 

Quintero, both of whom I had the pleasure of meeting 
recently in the El Cerrito office. Serving primarily, but not 
only, the Spanish-speaking community, Ayuda Financial 
Services offers an extensive range of services, including 
individual tax planning and filing, tax reduction strategies, 
investment advising, life insurance, small business devel-
opment, and much more. With their experienced and 
fully bilingual staff, Ayuda Financial Services is uniquely 
qualified to fill an ever growing need for virtually anyone 
wanting help with tax and financial issues.

Jaime and Iris are partners in both business and life, 
meeting in high school in the Echo Park area of Los Angeles 
and staying together after, eventually getting married and 
starting a family. They both attended Cal State Northridge, 
Iris studied Political Science and Chicano studies. After-
wards, she joined the political sphere and worked over 10 
years for the California State Legislature, helping to stop 
the passage of Proposition 209 among other issues. Jaime 
began as a history major, changed to accounting then finally 
discovering his forte, business administration. After grad-
uating, he entered the corporate world, quickly rising to 
regional vice president at Security Benefit Life.

In 2003, Jaime left the stability of the company to fulfill 
a deep need he saw in the Latino community; to provide 
comprehensive financial advice and tax assistance where 
and how it was needed, in Los Angeles, San Francisco and 
in Spanish. Fortunately, partly because of previous good 
relationships with labor union leaders, the new business 
struggled just a bit to find its initial customer base but did 
modestly well the first few years. Business picked up with 
consistently good referrals to the point they were processing 
close to a thousand tax returns by the third year of business. 
At this point, Iris and the children lived in Los Angeles and 
Jaime commuted to San Francisco. Eventually, the couple 
was tired of being divided and in order to keep the sanity in 
family life, they pulled up the roots in southern California 
and moved to the Bay Area permanently, settling in Albany. 
In addition to the San Francisco office, Ayuda Financial 
Services strategically opened an El Cerrito office a couple 
years ago in order to get close to a booming East Bay Latino 
community.

In 2009, in order to help their clients keep informed of 
the latest changes in state and federal regulations covering 
financial and tax issues, Jaime and Iris developed a weekly 

radio program discussing tax, insurance, and financial topics, 
and how it pertains to the Latino community. Ten years on, 
this show is still running and more relevant than ever! They 
compile the information, write the script, and Jaime does 
the live program in Spanish, at a San Francisco radio studio 
(KIQI 1010 am SF and KATD 990 am Sacramento) every 
Saturday morning at 10 o’clock. 

Ayuda Financial Services has a following from Fresno to 
Redding! Jaime’s even been noticed in restaurants when a 
server, for example, recognizes his voice from the radio.

Staying up-to-date with all local, state and federal regula-
tions is an ongoing necessary task as is finding and holding 
on to a great staff of bilingual and financially savvy rep-
resentatives, especially during tax season. We’re now in 
November, and the Ayuda Financial Services team will have 
several meetings to strategize for the busy period of January 
through April. Jaime predicts they may prepare and file as 
many as 4000 tax returns! 

But remember, Ayuda Financial Services can and does 
offer many more services. If you have questions about 
retirement, life insurance, investing in stocks, funds, etc., 
please give them a call and get the ayuda you need! 

Tax Overwhelm?
Investment or Retirement Advice?

AYUDA means to HELP!

Ayuda Financial Services
11366 San Pablo Ave., 2nd floor z El Cerrito

877-298-8832
www.ayudafinancial.com

Jaime Quintero and Iris Miranda, Principals of Ayuda Financial Services.
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Congratulations!

7525 Fairmount Avenue, El Cerrito • 510-528-3433 • fatapplesrestaurant.com
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It’s the only store at the Plaza with 
planter boxes and plants at the curb 
buffering the parking spaces. A water 
bowl for thirsty dogs is also outside, next 
to the outdoor dining tables.

“Many people have been coming 
here for 40 years,” Cindy Frisch said. 
“Some come back with their kids when 
they’ve grown up.”

Some employees have been there 
for 30 years.

The deli is “old-school,” said daughter 
Schatzie Frisch, noting that her mother 
“doesn’t want people sitting on the com-
puter too much. She wants them to 
converse.”

The small town feel is a big part of 
what makes the low-key deli stand out.

“It’s a community gathering place,” 
Cindy Frisch said. “We have a German 

THE JUNKET cElEbraTEs 40 YEars
n Continued from page 1

Cindy and Bruno Frisch at their deli.

Kensington.
“I t ’s  the i r 

f o u n t a i n  o f 
y o u t h ,  t h e i r 

second home,” 
s a i d  S c h a t z i e 

Frisch, a graphic 
d e s i g n e r  w h o 

handles the deli’s 
website (thejunket.

com) and marketing 
for her parents, and 
displays postcards and 

o t h e r  i t e m s  s h e 
creates.

Schatzie, a vege-
tarian, calls herself “The 

Rene gade Deli Heiress” 
but will always continue 

to help her parents behind 
the scenes in a business 
where the favorite offerings 

include Reuben and sausage 
sandwiches and, of course, 

head cheese (schatziefrisch.
com).“Many people say they 

hope we don’t sell The Junket to a cor-
poration,” Cindy Frisch said.

Escaping the corporate world to run 
their own business was the reason the 
couple went into business in the first 
place and there are no regrets. “If you 
really enjoy something you should do 
it,” Cindy Frisch said.

The Frisches do plan to keep the 
popular spot in the family, most likely 
in the hands of their son and a nephew. 
But that’s down the line.

“I’m in my prime right now,” Cindy 
Frisch said. “My heart is in the deli.”

group that gets together, 
we have a French group, 
and an English group 
of people from Asia 
studying English.”

Other than the 
exterior of the store 
— which was origi-
nally wood, but was 
changed to a layer 
of stucco when 
the center was 
remode led  — 
there have been 
few changes at 
The Junket.

That con-
s i s t e n c y  i s 
just what the 
Frisch’s have 
w a n t e d 
when they 
opened the 
deli.

Bruno Frisch (a German 
native) and Cindy met more than 60 
years ago in Germany where Cindy was 
visiting after moving to England from 
her home in Jamaica. They emigrated to 

Canada where they married, and then 
came to the Bay Area. Both were getting 
weary of working at corporate jobs in 
San Francisco and they decided to go 
into business for themselves.

“We actually wanted to open in 
Berkeley, but it’s very difficult to get 
parking in Berkeley,” Cindy Frisch said.

Instead they chose the Plaza, an 
easy commute from their home in The store front at 235 El Cerrito Plaza.
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mark.sifling@simplelifefinancial.com

Are you a small business owner?

510-526-4407

• Retirement plans
• Cash flow optimization

 strategies
• Comprehensive financial 

planning
• Free initial consultation

Mark Sifling

Simple Life is here to help you with:

or services who had a less than desirable 
attitude that turned us off to the extent 
that it foreclosed the opportunity to 
build an ongoing business relationship. 
With the proper attitude and a friendly 
personable demeanor, even amid 
problems or mistakes, it’s much easier 
to end up with a positive outcome.

The six points that I have highlighted 
apply across the board regardless as 
to the type of business or enterprise. 
They are universal for me. If I go to a 
restaurant, I want friendly personable 
service along with competence from 
the wait staff as well as the kitchen staff. 
Take my order correctly and prepare 
the dish the way that it should be pre-
pared and don’t take forever to do it. If 
I request that the “ghost peppers” be 
excluded, then accommodate me if pos-
sible, by not putting them in the dish or 
at least pleasantly explain to me why it 
can’t be done and then suggest some-
thing else on the menu.

Now granted, there are situations 
whereby some individual or company 
has a unique product or service that 
is not readily available elsewhere and 
the individual or company might not 
be friendly, personable or pleasant in 
the least bit and their prices might be 
high too! That’s when we must make 
the determination, “how bad do I 
want it and how much do I need it?” 
Depending upon the answer, we may 
have to begrudgingly “bite the bullet” 
and do what we need to do.

N
Speaking of doing what we need 

to do, an article was published in the 
Friday, October 25, 2019, edition of the 
San Francisco Chronicle that ranked 
471 California cities as to their fiscal 
health based on metrics outlined by the 
State Auditor’s office. The great city of 
El Cerrito was ranked in a less than flat-
tering position. The key issues outlined, 
pension liabilities and low reserves are 
commonplace for many municipalities.

So, what do we do? First, we need 
to be certain that all of our city council 
members are committed to having a 
laser focus on the nuts and bolts of 
municipal operations. Core city gov-
ernment business. It’s not glamorous, 
generally not headline making news 

From THE PrEsidENT
n Continued from page 1 nor does it offer the best springboard 

to energize the campaigns of those who 
may be seeking higher office at some 
point. Focus is what we need! 

We have a very competent city 
manager with a great team who all 
want what is best for El Cerrito. The 
day-to-day responsibility for running 
the city rest with this team. However, 
the city council sets policy and gives 

staff direction which impacts how city 
financial resources are used as well 
as how city manpower is deployed. 
Therefore, our city council must always 
be focused on the issues that have the 
greatest impact on the well being of the 
city and avoid issues that tie up city staff 
and interfere with their ability to stim-
ulate positive economic development 
and focus on other pressing business.

This offering of our Best Selling Marketing Products at Exceptional Prices addresses the 
key pieces in marketing your business. As your Marketing Partner we can expand well 

beyond this core offering to help you create a marketing plan that exceeds your goals.

1101 FIFTH STREET, BERKELEY 510.540.7113 www.e-minutemanpress.com

PRINTING IN

BERKELEY

SINCE 1972

Comments & Feedback
Contact us: byline@elcerritochamber.org
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P.O. Box 1014 z  El Cerrito, CA 94530

The Calendar

Chamber Officers & Staff
President Jeffrey Wright, Wright Realtors
Vice President Nic tang, Red Oak Realty
Secretary Aissia Ashoori, City of El Cerrito
treasurer, Byline Editor John C. Stashik, Premier Graphics
Manager Lisa Martinengo
Byline Correspondent Chris treadway

Editorial, typography 
& Layout by

Printed by Minuteman Press
     1-510-540-7113

1-510-235-2195
Proud members of the El Cerrito Chamber of Commerce

Nov. 14  Cerrito Classics: “Back to the Future.” (1985). 
7 p.m. Rialto Cinemas Cerrito.

Nov. 16  Hillside Natural Area work party. Bring water; tools 
provided. 10 a.m.-12:30 p.m. Meet at north end of 
Regency Court. ectrailtrekkers.org

Nov. 19  Chamber lunch and Nominating Committee report. 
See above.

Nov. 19  City Council meets, 7 p.m., City Hall.

Nov. 29  Premiere:“It’s a Wonderful Life” — A live radio play. 
Runs through December 15th.  
Contra Costa Civic theatre. ccct.org

Dec. 18  Chamber holiday luncheon. See page 2.

A complete directory of Chamber members 
can be printed from the website:  

www.elcerritochamber.org

NOVEMBER MEMBER MEETING 
& ELECTION NOTICE

the Nominating Committee was announced at the October 
meeting. President Jeffery Wright appointed directors Sil Addiego 
and Russell Doi.
At the member meeting on tuesday, November 19th, the report 
of that committee will be presented per Article IX, Section 2, of 
the Bylaws. Further nominations may be made from the floor. the 
committee report and nominations, if any, is the sole business 
item on the agenda. When nominations are closed ballots will be 
mailed to all regular members if necessary.
Participation is encouraged on our Board of Directors by all 
members that can do so. It takes about 90 minutes each month 
and the work is important to the organization and, of course, 
member businesses. Consider becoming active.

Tuesday, November 19 • 12 noon 
El Cerrito Royale (3rd floor meeting room) 

6510 Gladys Ave., El Cerrito

 Lunch prepared by The Junket. $20 (or $22 PayPal/credit). 
RSVP to info@elcerritochamber.org

Happening at Lunch this Month
Brief Chamber Business Update

b 
Extended Networking

b 
Lightning Round of El Cerrito History & trivia

b 
Plus Lunch from The Junket

Y’all come! Tuesday, November 19th, at noon

El Cerrito Royale
6510 Gladys Ave., El Cerrito

$20 (or $22 credit/PayPal)

RSVP: info@elcerritochamber.org 510-705-1202


